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Data Analytics (I)
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Data Analytics (1) is a graduate level course mainly designed for students with social sciences and
management background. The objective of the course to give students a broad overview of the
basic principles and applications of data analytics. Students will also be familiar with the various
aspects of data analytics such as exploring, managing, modeling and interpreting data. Students’
learning will also be enhanced by their exposure to real life applications of data analytics in social
science research, business analysis and public management.
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<Data Mining and Business Analytics with R> by Johannes Ledolter, 2013, Wiley

<An Introduction to Statistical Learning: with Applications in R> by Gareth James et al, 2013,
Springer

<Analyzing Social Networks> by Stephen Borgatti et al, 2013, SAGE

<Multilevel and Longitudinal Modeling using Stata> by Sophia Rabe-Hesketh and Anders Skrondal,
2008, Stata
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8. IENMLISEZ>] (Supervised learning with regularization)

9. EHMFES T2 (Resampling methods)

10. BRI 92, SCFFIA AL (Tree-based methods, Support vector machines)

11. BB 2] HIE. BE4E (Unsupervised learning: clustering, dimension reduction )
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12. SCARIZHEFE B3 HT (Text Mining and Sentiment Analysis )
13. #2534 (Social Network Analysis)

14. BURE B 2EW T (Policy Informatics)
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