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Table 1 Descriptive statistics

( ) 1181.75 18629.74 3616
0.039 0.117 3560
( 3.952 39.577 3601
4.192 0.788 3856
47.597 8.333 3856
0.86 0.347 3856
0.683 0.466 3856
0.016 0.125 3856
0.342 0.474 3856
11.902 6.124 3856
269. 658 1265.118 3856
0.129 0. 166 3856
0.483 0.5 3856
2
Tabel 2 The analysis of trust in official media and enterprise’ s investment
1 2 3
0.425** 0.255** 0.226
(0.175) (0.121) (0.575)
-0.033" -0.022" -0.161**
(0.019) (0.013) (0.064)
1.292%** 0.541" 1.345
(0.427) (0.300) (1.393)
-0.386 -0.154 -1.097
(0.308) (0.217) (1.028)
2.176** 0.572 3.374
(1.007) (0.742) (3.006)
-0.032 0.293 -0.485
(0.286) (0.201) (0.958)
-0.002 0.022 0.216***
(0.026) (0.018) (0.082)
1.870* ** 1.269*** 1.935%**
(0.107) (0.076) (0.349)
3.178 % %% 1.290** 7.077%**
(0.852) (0.637) (2.508)
-0.124 —1.226%** 1.227
(0.282) (0.201) (0.935)
-9.130*** —5.149%** —26.145***
(1.346) (0.932) (4.736)
N 3616 3460 3499
LR Chi2 594.61 1262. 81 215.68
Prob > chi2 0. 000 0.000 0.000
pseudo R? 0.059 0.124 0.093
R R 10% 5% 1% . .
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Table 3 The test result of instrumental variable method
1 2 3
6.518" 5.897*%%* 12.610
(3.648) (2.854) (12.2409)

N 3159 3016 3055

Wald chi2 297.93 447.25 44,13

Prob > chi2 0. 000 0.000 0.000
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Table 4 The robustness analysis of trust on official media and enterprise’ s investment

1 2 3 4 5
0.021*** 0.147** 0.375" 0.022** 0.138"
(0.007) (0.058) (0.227) (0.010) (0.075)
N 3560 3601 3506 3450 3492

LR Chi2 319.73 388.80 575.85 311.77 377.81
Prob > chi2 0.000 0.000 0.000 0.000 0.000
pseudo R* 0.126 0.053 0.059 0.127 0.053
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Table 5 The result of mechanism analysis
Tobit OLS OProbit OProbit OProbit OLS
1 2 3 4 5 6
0.156*** 0.162*** -0.061*** —0.114*** —0.155%** -0.106***
(0.022) (0.022) (0.021) (0.021) (0.021) (0.018)
N 3358 3342 3781 3783 3751 3741
pseudo R? 0. 006 — 0.042 0.035 0.042
R? — 0.039 — — — 0.176
“ ”
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J . 2017 20(6):83 -

94. Wang Y LiYX MaZ etal. Media coverage en—
vironmental regulation and corporate environment behav—
ior J . Nankai Business Review 2017 20(6): 83
-94.
Qin B Stromberg D Wu Y. Media bias in China J .
American Economic Review 2018 108 (9): 2442
-76.
Harrison J S Boivie S Sharp N 'Y et al. Saving face:
How exit in response to negative press and star analyst
downgrades reflects reputation maintenance by directors
J . Academy of Management Journal 2018 61(3):
1131 - 1157.



2 <121

10

11

12

14

15

16

17

Kahneman D Knetsch J L Thaler R H. Experimental

tests of the endowment effect and the Coase theorem
J . Journal of Political Economy 1990 98(6) : 1325
-1348.

Fazzari S M Athey M J. Asymmetric information fi—

nancing constraints and investment J . The Review of

Economics and Statistics 1987: 481 —487.

Simon H A. Rational choice and the structure of the en—

vironment ] Psychological Review 1956 63

(2): 129.

Simon H A. The Sciences of the Artificial M . Massa—

chusetts: MIT Press 1969.

Ocasio W. Towards an attention - based view of the

firm J .

(S1): 187 -206.

Ocasio W. Attention to attention J . Organization Sci—

ence 2011 22(5): 1286 -1296.

Kraiczy N D Hack A Kellermanns F W. CEO innova—

tion orientation and R&D intensity in small and medium

Strategic Management Journal 1997 18

—sized firms: The moderating role of firm growth J .
Journal of Business Economics 2015 85(8): 851
-872.

Robins J A. Organizational considerations in the evalua—
tion of capital assets: Toward a resource — based view of
strategic investment by firms J . Organization Science
1992 3(4): 522 -536.

Wei S J. How taxing is corruption on international inves—
tors? J . Review of Economics and Statistics 2000
82(1): 1-11.

Eggers J] P Kaplan S. Cognition and renewal: Compa-—
ring CEO and organizational effects on incumbent adap—
tation to technical change J . Organization Science
2009 20(2): 461 -477.

Joseph J Wilson A J. The growth of the firm: An atten—
tion -

2018 39(6) :
Souitaris V. Maestro B M M. Polychronicity in top man—

based view J . Strategic Management Journal

1779 —1800.

agement teams: The impact on strategic decision proces—
ses and performance of new technology ventures J .
Strategic Management Journal 2010 31 (6): 652
-678.

DellaVigna S Kaplan E. The Fox News effect: Media
bias and voting J . The Quarterly Journal of Econom-
ies 2007 122(3): 1187 - 1234.

Gil de Zuaniga H Molyneux L. Zheng P. Social media

political expression and political participation: Panel a—

nalysis of lagged and concurrent relationships J . Jour—

18

20

21

22

23

24

25

26

27

nal of Communication 2014 64(4): 612 —634.
Li H Meng L. Wang Q et al. Political connections
financing and firm performance: Evidence from Chinese
private firms J . Journal of Development Economics
2008 87(2): 283 -299.

Duggan J Martinelli C. A spatial theory of media slant
and voter choice J . The Review of Economic Studies

2011 78(2) : 640 —666.

- .

2018 34(10):73 -85.Jiang F T Li X P. Evo-
lution and development of China’ s industrial policy in
the 40 years of reform and opening up: And on the
transformation of China’ s industrial policy system J .

Management World 2018 34( 10) : 73 -85.

~

J. 2013( 10) : 130 -
141. Chen L. Wang H. Family involvement political
connections and institutional environment: Cases from
Chinese private enterprises J .

2013(10) : 130 — 141.

Management World

J. 2005(2) :
74 —102 244.Li C L. Prestige stratification in the con—
temporary China: Occupation prestige measures and so—

. Sociological Studies 2005

cial — economic index J

(2) 174 —102 244.

J. 2019 22(2):142 - 154.
Ma J Luo HJ Xiao X. Status perception of private en—
trepreneur and firm innovation input J . Nankai Busi—
ness Review 2019 22(2):142 —154.
Anderson C  Galinsky A D. Power optimism and risk
- taking J . European Journal of Social Psychology
2006 36(4): 511 -536.
Lumpkin G T Brigham K H. Long — term orientation
and intertemporal choice in family firms J . Entrepre—
neurship Theory and Practice 2011 35(6): 1149
-1169.

v — J .
2014 49(2):74-86.DaiYY PanY Feng
S. Are Chinese enterprises’ s charitable donations “po-
litical contributions”? Evidence from the replacement of
the municipal party secretaries J . Economic Research
Journal 2014 49(2):74 -86.

Miller D Shamsie J. Strategic responses to three kinds



122 - 40

of uncertainty: Product line simplicity at the Hollywood He X B Liu J K. Research on the effects of political
film studios J . Journal of Management 1999 25 connections on the economic performance of private en—
(1): 97 -116. terprises in China J . Chinese Journal of Management
28 . 2020 17(10) : 1443 —1452.
] 2020 17(10) : 1443 — 1452.

Can trust in the official medias promote enterprise investment in China

Evidence from Chinese private enterprise survey
LIU Jian —kun' HE Xiao —bin> ZHANG Yun - liang’
(1. College of Humanities and Social Sciences Harbin Engineering University Harbin 150001 China;
2. School of Social Sciences Tsinghua University Beijing 100084 China; 3. Research Institue of

Social Development Southwestern University of Finance and Economics Chengdu 611130 China)

Abstract: Since the 18th National Congress of the Communist Party of China the central government and local governments have is—
sued a large number of favorable policies such as optimizing the business environment relaxing restrictions on industry access and ex—
panding finance which aims at stimulating private investment. In the process of reform and development of China’s market economy
various forms of information asymmetry problems have emerged one after another due to problems such as imperfect market mechanism
construction. Moreover the distribution of information within private enterprises is also unequal. A few large private enterprises can di—
rectly obtain rare valuable resources through political connections nevertheless the small and medium — sized enterprises can only rely
on the indirect method from the official media to interpret policy information and seek business opportunities. Therefore examining the
relationship between private entrepreneurs’ subjective attitudes towards official media and investment decisions has an important practi—
cal value for promoting sustainable development of private enterprises and maintaining stable operation of the macro economy. The re—
search questions of this article are as follows: First since the strategic decisions of private enterprises need to be closely integrated with
national policies can trust in the official media that convey policy information expand corporate investment? Second does the incentive
effect of trust in the official media exist in both long — term and short — term investment decisions? Third what is the mechanism that
exist in the relationship of trust in the official media and corporate’ s investment? This article uses data from the 11th Chinese Private
Enterprise Survey conducted in 2014 and applied the Tobit model to examine the relationship between business owners’ trust in official
media and corporate’ s investment decisions. The study founds that: ( 1) Trusting the official media can expand the overall investment
of private enterprises but it mainly promotes long — term investment. This conclusion is still valid after dealing with endogenous issues
and doing robustness tests; (2) From the perspective of the mechanism trusting the official media can not only reduce entrepreneurs’
perception of environmental risks but also improve their perception of their own social — economic status so as to make good psychologi—
cal conditions for expanding the investment decisions. In other words the more private entrepreneurs’ s trust in the information con—
veyed by the official media the more they can significantly improve their expectations of the future situation and the evaluation of their
own status which can enhance the enthusiasm for investment. This research shows that strengthening the trust of private entrepreneurs
in the official media is an effective way to stimulate erterprise investment. Therefore the role of the official media in disseminating poli—
cy information should be further strengthened and the information asymmetry problem caused by non — market factors should be allevia—
ted. Besides the favorable information environment should be created for the expansion of the investment of private enterprises. The
theoretical contributions of this research are reflected in the following points: First this paper supplements the explanation of the factors
affecting the investment decision — making of private enterprises from the unique perspective of media trust. This article analyzes how
private entrepreneurs’ trust in official media affects enterprise investment which will help deepen the understanding of the logic of the
investment decision — making. Second this paper expands the empirical research based on the basic view of attention. Existing re—
search on entrepreneurs mainly explores the relationship between entrepreneurs’ attention to commercial media and behavioral decision
— making. This article emphasizes the influence of official media on decision — making of private enterprises and provides correspond—
ing empirical evidence.

Key words: trust; official media; enterprise investment; risk perception; status perception



